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INSTRUCTIONS:

1. Attempt any 4 questions. Do not write anything on the question paper.

2. Mobile phones or any other communicating device will not be allowed in
the examination room. Students will have to remove the batteries of
these devices before entering the examination hall.

Q1 a) Describe the marketing communications process & how it relates the AIDA concept
b) Identify the principle methods of sales promotions.

Q2  Define marketing environment & briefly explain the elements of macro
environment.

Q3  What factors to consider whereas setting price? Explain.

Q4  Briefly discuss customer relationship management & identify strategies for creating
values for customers & capturing value from customers in return?

Q5  Define route to market & identify the major channel alternatives open to a
company & how companies select & evaluate channel members?
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